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Country music star, Carrie Underwood presented ri@ne $117,000 of musical instruments to schoolsein
hometown of Checotah, Oklahoma.

The gift was a joint effort between Underwoo@sA.T.S. FoundatiofChecotah Animal, Town and Schools)
andACM Lifting Lives (Academy of Country Music).

“l am so proud to have come from such a wondeatmunity that helped shape me as a person,” sarkC3a
“And | can think of nothing better than to share thft of music with the students in my hometowtfs $o
great to be able to give back in a way that caly tratter the lives of these kids and help crea¢auhs and
opportunities.”







Tour 18 @ Rose Creek
Golf Tournament Sponsors

Thank YOU!

American Gypsum
Arrowhead Lumber
Atlas Roofing

Bent River

BlueLinx

Boise Cascade
Buford White Lumber
Cedar Creek Lumber
Colley & Company
DW Distribution

Federated Insurance
Forest Building Matls.
Fox Building Supply

Holcim

Mid-States Wholesale
Miratec

Mohawk Materials
Quikrete

Tamko



It's Officiall = ' . /0 $ # ' 1 ( %
# , # 2 3 42 /15

Tahlequah Lumber celebrated their 60th
anniversary this past weekend!!
Congrats on 60 years!!




Young Retailer of the Year Program

Each year, the North American Retail Hardware Assocaition hosts the Young Retailer of the Year Program in conjunction with the
NRHA Convention. The program highlights young, aspiring hardware retailers and honors them for outstanding achievement as owners
and managers of independently owned hardware and building supply stores in the United States and Canada. The purpose of the
program is to recognize outstanding performance and encourage talented young people to pursue a career in the retail hardware
business. To date, the program has honored 92 young retailers.

2009 Young Retailer of the Year Honoree
Trading One Field for Another

Staff meetings at Tahlequah Lumber likely include talk about teamwork, hard work and discipline. There’s
sure to be a football reference too. Mike Skinner knows about all of them because they're all a big part of
his story and the reason his big dreams have taken shape in two successful lumberyards in Oklahoma.

Skinner likely learned a lot about hard work and determination when he was a child, watching and helping
his grandfather and father run Tahlequah Lumber in Tahlequah, Okla. He knew he wanted a career in
hardware retailing, but he always wanted to play football. By college, half of that dream came true with a
football scholarship to the University of Oklahoma and a starting position on the offensive line. During his
time on the team, the Sooners won two Big 12 championships as well as the Orange, Cotton and Rose
Bowls.

Then, after graduation and the glory days on the turf, Skinner moved to a new team. He re-joined his father
at the lumberyard and soon found Lowe’s was planning to build two blocks from Tahlequah Lumber. That
set a new game plan into action.

“l wanted to show the community that just because Lowe’s was coming to town, we were not going to fold up and quit. We were going
toe to toe and compete, and we did,” says Skinner.

Changes included resetting key departments like flooring and paint. Skinner and his team also took out some walls to make the store
look bigger and added new lighting. The changes were dramatic. Customers thought so too because sales at the store have only gone
up since its big box neighbor opened.

Another part of Skinner's dream for the business, however, was to expand to a second location. He found the opportunity about 45
miles away in Pryor, Okla. The location was good, but with the recent remodel at Tahlequah, he had set a high standard for how a store
should operate. Pryor Lumber had a lot of catching up to do.

Once again, Skinner changed the entire store by adding bright lighting, new flooring, a new computer system and new fixtures,
complemented with new planograms and signage from his wholesaler, Do it Best. When he was finished, he had transformed what was
an old-fashioned lumberyard into 25,000 square feet of modern retail space and added more than 15,000 new products.

After a grand opening in September of 2008, sales at Pryor Lumber are on track to increase by about $1 million in the first year. Skinner
credits his college experience for teaching him the valuable lessons he needed to get himself and his employees to that milestone in
the company. “Sports taught me how to be a leader and how to get everybody on the same page working toward a common goal. A lot
of the leadership skills | learned on the football field just naturally carried over into the work environment for me,” he says.

Today, when Skinner steps onto the football field, it's usually at the local high school where he volunteers his time to give game advice
to young players. He knows that as he passes on his wisdom about the value of a good work ethic he might help them play a better
game, but he’'ll also help them become more successful wherever their life may take them.
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Another Red Flags Delay - The Federal Trade Commission (FTC) postponed the enforcement date for its Red Flags
Rule to Nov. 1 and posted updated frequently asked questions on its Web site, www.ftc.gov/redflagsrule. There’s still
disagreement between the FTC and trade groups about who should be covered. The trade groups say the FTC is going

too far, including small businesses and service providers that Congress never intended to cover; the FTC says it is simply
following the law.
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BLUELINX CORPORATION EXPANDS ITS FIRST-IN-CLASS DISTRIBUTION S ERVICES TO NORANDEX

July 21%, 2009, ATLANTA-- BlueLinx Corporation (“BlueLinx”), a leading distributor of building products in North America,
announces its expanded distribution services agreement with Norandex Building Materials Distribution to supply
Millennium Decking System products to participating Norandex locations across the United States.

“BlueLinx’ existing infrastructure of exceptional logistics capabilities along with nationwide facilities brings to the market a
valuable service offering,” comments Randy Russell, Director of National Account-Specialty Distributors at BlueLinx. "We
look forward to providing Norandex with our first-in-class distribution services—from storage to delivery of building
products, such as Millennium Decking."

Millennium Decking Systems™ is a composite decking product made of 90% recycled North American post-industrial
materials. It is fire, stain, mold and mildew resistant and low maintenance for homeowners. Millennium Decking is not
affected by insects or termites and carries a 20 year non-prorated Warranty.

“Norandex continually seeks out new and innovative ways to improve the breadth and quality of our product offerings, and
the level of service offered to our customers,” says Norandex Business Manager Rick Martucci. “We believe this new
partnership with BlueLinx will help us do just that, allowing us to offer a quality decking product faster and with more
consistency. And consistent, short lead times should help our customers be more successful with the product.” Norandex
Corporate Headquarters are located in Hudson, Ohio and the company operates 149 distribution branches nationwide,
providing a full range of exterior building products to remodeling dealers and builders.

BlueLinx delivers value to its vendors and customers that extends beyond distribution, providing local and national sales
representation, inventory management, and logistics optimization. With a network of nationwide distribution centers,
BlueLinx serves markets locally and plays an important role in providing customers with the products they need through
just-in-time delivery.
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ProSales

Business Update

August 19, 2009
Activant Solutions Inc. and Ace Hardware Corp. announced a three year agreement in which Ace will continue to endorse Activant
as Ace's only recommended point-of-sale solution.
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Back injuries account for nearly 20% of all injugiand illnesses in the workplace and cost the matio
estimated 20 to 50 billion dollars per year.
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For Immediate Release: September 10, 2009
Contact: Michael O'Brien, (202) 367-1280

NLBMDA Calls for Extension and Expansion of Homebuy  er Tax Credit

Association Urges Lawmakers to Act Swiftly Before C urrent Tax Credit Expires

Washington, DC - The National Lumber and Building Material Dealers Association (NLBMDA) today
called on Congress to expand and extend the homebuyer tax credit before it expires on December 1,
2009. NLBMDA's 6,000 member companies employ more than 400,000 American workers, but have
faced significant challenges in light of the housing and economic crisis. The $8,000 first-time
homebuyer tax credit passed as part of the American Recovery and Reinvestment Act (ARRA) earlier
this year has provided a powerful incentive to spur home purchases, resulting in some positive signs
of recovery this summer. Now that Congress has returned from its summer recess, NLBMDA is
urging legislators to make housing a priority.

Specifically, NLBMDA has urged the Senate Finance Committee and the House Ways & Means
Committee to support and pass legislation such as that introduced by Sen. Johnny Isakson (R-GA),
S. 1230, that makes the credit available to all prospective homebuyers and extends its availability for
home purchases through November 30, 2010. The bill has support from across the political
spectrum, including Banking Committee Chairman Chris Dodd (D-CT).

"We are just beginning to see the positive effects of the existing new home buyer tax credit and
extension of the credit will enable the industry to restore jobs and revive our economy," said NLBMDA
President and CEO Michael O'Brien. "Making the credit available to all prospective home buyers to
increase its use should be a priority as the Committee considers tax legislation this fall."

NLBMDA will ramp up its Washington advocacy and grassroots efforts this fall to achieve an
expansion and extension of the home buyer tax credit that will pave the path to recovery for our
nation's housing sector and economy as a whole.
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